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Abstract 

Purpose of the study: Social media and online social media sources play a vital role in our daily routine life. This 

study's main purpose was to highlight the role of Twitter in English language learning proficiency development at the 

university level.  

Methodology: In the study, the researcher analyzed the perception of EFL learners regarding the effectiveness of 

Twitter in English language learning proficiency at the university level by taking data from sampled respondents through 

a self-developed questionnaire on a 5-Points Likert scale. John Curry's (1984) sample size rule of thumb, convenient 

sampling technique, validity, and reliability of the research instrument were ensured in the study.  

Main Findings: The key findings of the current study revealed that in social media, Twitter has a high positive role in 

promoting, polishing, and developing English Language learning by using computers, laptops, or smartphones for the 

teaching-learning process in this regard. The study's main findings indicated that Twitter is very helpful to facilitate 

teachers and learners regarding the development of the English language as a second language.  

Applications of this study: The current study may be highly significant and effective for students, parents, teachers, the 

public, policymakers, and the government to apply it for developing language proficiency via the practical use of 

Twitter.  

Novelty/Originality of this study: The study will be a quite novel and original way of promoting and developing 

language proficiency by using media resources, especially Twitter, to attain the desired objectives, i.e., developing 

language proficiency via Twitter.  

Keywords: EFL Learners, Development, Language Proficiency, Twitter, University Level. 

INTRODUCTION 

Now in the present age of science and technology, every aspect of life is influenced by technology. It means that 

technology is used in all walks of life, and it has revolutionized the lifestyle and plays a pivotal role. Technology is 

available everywhere, not only in the classroom; it starts from web 1.0 and switches to 1.0 and web 2. 0. Basically, this 

entire web 2.0 refers to the use of the internet in all walks of life and its facilitation as well. Selwyn (2009) also 

highlighted the use of web 2.0 and its application worldwide and may not be neglected, but rather we may say that it is 

used in all walks of life and has made the lifestyle easy for the people. Here the main point is that nowadays, the quantity 

of users has been increased to an immense limit while using web 2.0. Srinivas (2010) also highlighted the importance of 

online social networking sights that facilitate learners to learn the English language not only inside the classroom but out 

of the classroom; also, there are numerous ways of learning for English language learners to improve their language 

learning proficiency. It means that these social networking sites have made the learning process easy for language 

learners to learn a language without any hesitation of space or distance. Aguilar (2018) described the importance of 

Twitter in learning and especially as an informal way of learning. Shahzad et al. (2021) stated the importance of computer-

mediated instructions in English as second or foreign language learning. In this regard, if we see Twitter, then one may 

not wrong to say that Twitter is also an effective way of learning and improving English language learning proficiency 

development at the university level because there are numerous posts and reviews available which are quite helpful to 

improve EFL learners reading comprehension as well as the vocabulary of English language. Abu-Bakar et al. (2021) 

stated the value and importance of Web-2.0 tools among English language instructors of Higher Institutions, which plays 

a pivotal role in English language learning proficiency development at higher education institutions. Basically, the web 

2.0 tools are helpful in higher education institutions in this regard that at this stage, the learners are mature enough to use 

web 2.0 tools and get benefits from them. Rough (2021) described the role of mobile learning in higher education. It is 

basically the new way of learning and an easy way of learning. Here also, if we see, then we may conclude that mobile 

learning plays a pivotal role in the teaching-learning process. While using a mobile phone, the Twitter role may also be 

not neglected because Twitter, Whatsapp, Facebook, and youtube are the various social media tools that can be used on 
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android sets easily. Taskiran et al. (2018) highlighted learning a language through Twitter and its role in English 

language learning. It also indicates the use of Twitter in English language learning because it is an easy way of sharing 

posts and interacting with others. Here in this research study, the main point is that language is highlighted according to 

the language learning point of view that language learning is not only confined to the classroom and may learn language 

even outside the classroom while using various online social media sources.  

LITERATURE REVIEW 

Twitter is an important microblogging system that allows its users to send and receive short posts called tweets in which 

there is a maximum of 140 characters. The importance of Twitter may not be neglected, but rather it is most commonly 

used by the user to send posts and interact with others, and especially there are numerous reviews within a short time on 

that tweets. However, like other social media tools or sources, Twitter is also a social media site. Its main purpose is to 

allow its users to send posts and read other people's posts their views and thoughts about different which may be related 

to different aspects of life. Now so far as English language learning through social media sites like Twitter is concerned, 

we may say that English is a language and language is a skill so that that skill may improve through practice; Twitter is a 

social media tool or source that is most popular and commonly used. Ahmed (2015) also highlighted the importance of 

using Twitter for English language writing skills development.  

The importance and value of Twitter may not be neglected like other social media sources like Facebook, WhatsApp, 

and youtube, etc. One of the most prominent features of Twitter benefits is that it is helpful for learners to get quick 

feedback not only from class fellows but also from concerned teachers or instructors when they are working on any type 

of assignment or project to be completed well in time. According to Dunlap & Lowenthal (2009), the important aspect of 

Twitter is that it is helpful to facilitate peer tutoring and social interaction to solve academic issues. List & Bryant (2009) 

highlighted that the significance of Twitter in English language learning might not be neglected; one may not wrong to say 

that social media sources like Twitter and other tools are not only helpful, but it facilitates users to take benefits from it 

without any hesitation of time and distance. Grosseck & Holotescu (2008) revealed the value of Twitter in language 

learning and facilitation during communication. Borau et al. (2009) asserted that Twitter provides a platform for 

communication to motivate others and an easy and interesting way of communication that may not be neglected. Borau et al. 

(2009) investigated that twitter is quite helpful in English language acquisition. The main point here is that while using 

Twitter, the user may send a post to  many Twitter users and then, in response, receive a number of feedback through which 

English language learning may become easy for learners to read the post and also the reviews which other users send in 

response of this post. 

Tweeternet (2011) mentioned that Twitter is one of the most important social media sources and plays an important role 

in social media tools. Twitter is the social networking and microblogging service users like social media use, especially 

for short messages like 140 characters in length. This short messaging service is too much interested both for English 

language learners and teachers to continue their contacts regarding various topics and ideas to improve their writing 

skills and make them creative-minded. Therefore, millions of users, especially teachers, use Twitter for their learners. 

Tweeternet (2011) elaborated that teachers may use Twitter to ask short questions and answers, questions tags, and other 

everyday related questions to make them able to answer the questions easily and quickly and learn how to use Twitter 

for short messaging purposes.  

Uses and gratification theory is an important theory of media, and in this present technological era, this theory is 

especially related to online social media. This theory is an audience-centered approach used for the understanding of 

mass communication. Uses and gratifications theory is an approach to understanding why and how people actively seek 

out specific media to satisfy specific needs. The uses and gratification theory of media is not only concerned about the 

role of media and what media do to people, but here it highlights that what active audiences do with media Lasswell (, 

1948). Blumler & Katz (1974) stated that people use various tools or sources of media to satisfy specific needs, 

especially Twitter, for their learning purposes. Ruggiero (2000) explained that UGT discusses how users deliberately 

choose media that will satisfy specific needs and allow one to enhance knowledge, relaxation, social 

interactions/companionship, diversion, or escape. It assumes that audience members are not passive consumers of media; 

rather, the audience has power over their media consumption and assumes an active role in interpreting and integrating 

media into their own lives. Unlike other theoretical perspectives, UGT holds that audiences are responsible for choosing 

media to meet their desires and needs to achieve gratification. Blumler & Katz (1974) clarified the functions and 

approaches of uses and gratification theory that how media will be used for various purposes like social and 

psychological concerns, needs, expectations, mass media, different patterns of exposure, engagement, and gratifications. 

Blumler & Katz (1974) described that using gratification theory is very important because it enables users to how and 

why people choose a specific media to satisfy their needs; as a result, they receive gratification as the audiences’ roles 

are active. U & G mentioned different categories, but namely, five well-known categories are cognitive, affective, 

personal integrative, socially integrative, and tension free needs. The importance of uses and gratification may not be 

neglected because of media application according to situations. Tweeternet (2011) found the use and gratification to be 

very important and the roles of audiences while using media. Griffin (2012) revealed that gratification theory is changed 

from traditional theories of media that referred to media influence to a greater extent, but this theory refers to users' use 

and its gratifications. 
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Uses and Gratification Theory is an audience-centered approach and enables learners to use media for their purposes and 

to satisfy their needs. Raacke & Bonds (2008) narrated the traditional sources of media like radio, newspaper, and 

television, and due to proficient use of the internet and too many online social networking sites, this theory has gained 

popularity and great significance. Therefore, the present study was designed in light of uses and gratification framework 

to make the university level mature learners regarding the role of social media for English language learning and to 

explore the effect of various social media sources’ for English language learning proficiency development as perceived 

by learners themselves at the university level. Ahmed Al-Hunaiyyan et al. (2020) also highlighted the importance of 

online social media sources like Facebook for learning purposes. Similarly, Adanir and Muhametjanova (2021) also 

described students’ acceptance of mobile learning for learning purposes. The importance of it may not be neglected but 

rather appreciated. Yasir (2020) also stated the importance of communication in the digital world. Putriand & 

Wahjuwibowo (2020) have also described social media and communication strategies.  

PURPOSE OF THE STUDY 

The main purpose of this study was that to highlight the role of Twitter in English language learning. Thou we see in our 

daily routine life that students are using various social media sources and online channels very common because they 

have android sets and also have the internet facility that is why in other to make their concentration on English language 

learning proficiency development while using various social media sources like Twitter. Moreover, Twitter is an easy 

way of sharing posts and receiving responses (reviews) from other users as well.  

SIGNIFICANCE OF THE STUDY 

This study is significant in this regard that this study will highlight the importance of Twitter for English language 

learning purposes. Furthermore, this study will highlight the positive effect of Twitter on the English language learning 

process in light of previous researchers' points of view. In this study, especially in the review section, the views of 

previous researchers are highlighted regarding twitter's role in the English language acquisition process. Therefore, the 

present study will not only inform learners about the role of Twitter in the language learning process and English 

language teachers that how to utilize smartphones for the teaching of English as a second language and facilitate 

learners.  

OBJECTIVES OF THE STUDY 

To find out perceptions of university-level learners regarding twitter use in English language learning proficiency 

development (across gender groups). 

To find out perceptions of university-level learners regarding twitter use in English language learning proficiency 

development (across discipline).  

To make appropriate recommendations based on the findings of the study. 

HYPOTHESES OF THE STUDY  

H01: There is no significant difference between the perceptions of male and female learners regarding twitter use in 

English language learning proficiency development at the university level.  

H02: There is no significant difference between the perceptions of social sciences and pure sciences learners regarding 

twitter use in English language learning proficiency development at the university level.  

METHODOLOGY  

Population 

Selection of population is very important in the research process because "A population comprises all the possible cases 

(persons, objects, events) that constitute a known whole. a Population is a group consisting of all people to whom the 

researcher wishes to apply findings". For example, if a researcher is interested in the language learning proficiency of 

young university-level learners in Khyber Pakhtunkhwa, then the population would be all university-level learners of 

Khyber Pakhtunkhwa. Therefore, the population of this present study is divided into two divisions: 

Target Population  

Accessible Population 

Target Population  

Target Population is a population on which findings of the study are generalized. This is a whole population from which 

an accessible population is derived to select a sample for the study. Therefore, the target population of this present study 

was all those students enrolled in MA, M.Sc. programs in public sector universities of Khyber Pakhtunkhwa.  

Accessible Population 

An accessible Population is a population from which a researcher selects a sample. It is a subset of the target population.  
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Therefore, the accessible population of this present study was all the master level students enrolled in (Session 2015-

2016) of the four public sector universities of southern districts in Khyber Pakhtunkhwa.  

Sample 

The sample size of this present study was eight hundred (800) students, both male and female, who were enrolled in MA, 

M.Sc programs of southern districts public sector universities of Khyber Pakhtunkhwa. But finally, data were obtained 

from only seven hundred and eighty-nine students (789). Therefore, for the determination of sample size, John Curry's 

(1984) formula was used.  

Sample Size Rule of Thumb 

10-100  100% 

101-1000 10% 

1001-5000 5% 

5001 +10000 3% 

10000+ 1% 

Table 1: Stratum Wise Proportionally Selected Sample 

Selected Sample Population Percentage Selected Sample Percentage 

Social Sciences Male 6861 26.53% 208 3.01% 

Social Sciences Female 5970 23.08% 182 3.04% 

Pure Sciences Male 6848 26.48% 209 3.05% 

Pure Sciences Female 6178 23.89% 190 3.07% 

Source: Authors 

Above table 1 shows the sample size very clearly because the researcher has selected the sample according to John 

Curry's (1984) formula of sample size. According to john curry formula of sample size, if the population is from five 

thousand and one to ten thousand (5001 to 10000), then 3% of the sample size is enough for it that is why the researcher 

has taken 3% of respondents from each  stratum, i.e., total male students enrolled in social sciences (session 2015-16) 

were (6861) from which the researcher had taken only (208) respondents which are 3.01%, total female students were 

(5970) from which the researcher had taken only (182) respondents who are also 3.04%, total students of pure sciences 

were (6848) from which the researcher had taken only (209) which is also 3.05%. Similarly, the total number of female 

students were (6178) from which the researcher had taken only (190) which is 3.07. Therefore, the above detail clearly 

showed that sample size is taken according to john curry's formula of sample size that if the population is (5001 to 

10000), then 3% sample size is enough for it. The researcher also had a 3% sample size from each stratum because the in 

each strata population is more than five thousand and less than ten thousand, which is why the researcher had taken three 

percent from each  stratum.  

Sampling Technique  

The researcher adopted the Multistage Sampling technique. Multistage sampling can be a complex form of cluster 

sampling because the population is divided into groups or clusters in this type of sampling. Then one or more clusters are 

chosen at random, and everyone within the chosen cluster is sampled. In other words, multistage sampling refers to 

sampling plans where the sampling is carried out in stages using smaller and smaller sampling units at each stage.  

Delimitations  

The present study was delimited only to students enrolled in master programs (MA, M.Sc.) level in public sector 

universities of southern districts in Khyber Pakhtunkhwa, Pakistan. 

Research Design  

The study was descriptive; that is why a quantitative research design was used here in this study.  

DESCRIPTIVE RESULTS 

Table 2: Gender-Based Frequencies 

 Gender Frequency Percent Valid Percent Cumulative Percent 

Valid Male Students 400 50.7 50.7 50.7 

Female Students 389 49.3 49.3 100.0 

Total 789 100.0 100.0  
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Source: Directorate of academics in each university 

Figure 1: Showing Gender-Based Frequencies 

Source: Authors 

Table 2 along with the figure, revealed the frequencies and percentages regarding gender-based. The gender was attributed 

concerning the male and female. The respondents who participated in the present study included 400 males (50.7%), while 

the female respondents were 389 (49.3%). The analysis highlighted that the male participants were more than the female 

participants in the current research study. In light of the above table, the frequency of male learners is more than female 

respondents. 

Table 3: Age-Based Frequencies 

 Age Level Frequency Percent Valid Percent Cumulative Percent 

 

Valid 

18 to 21 years 305 38.7 38.7 38.7 

22 to 25 years 303 38.4 38.4 77.1 

26 years and above 181 22.9 22.9 100.0 

Total 789 100.0 100.0  

Source: Directorate of academics in each university 

 

Figure 2: Showing Age-Based Frequencies 

Source: Authors 

Table 3 along with the figure, showed age-based frequencies and percentages. The age was attributed concerning 18 to 21 

years, 22 to 25 years, and 26 years and above. In this regard, the respondents who participated in the present study, including 

the 305 (38.7%), were of the age of 18 to 21 years, 303 (38.4%) were of the age 22 to 25 years, and 181 (22.9%) were of the 

age 26 years and above. Thus, the data analysis reflected that the participants were more than the age of 18 to 21 years in the 

current research study.  
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Figure Showing Discipline Based  Frequencies 

Frequency Percent 

Table 4: Discipline-Based Frequencies 

 

 

 

Source: Directorate of academics in each university 

Table 4 along with the figure, showing discipline-based frequencies and percentages. The discipline was attributed 

concerning the social sciences and pure sciences. In this regard, the respondents who participated in the present study, 

including 390 (49.4%), have the discipline of social sciences, while the respondents of pure sciences included in the current 

study were 399 (50.6%). The analysis indicated that the pure sciences participants (Students) were more than the social 

sciences participants in the current research study.  

Figure 3: Showing Discipline-Based Frequencies 

Source: Authors 

Table 5: University-Based Frequencies 

 Universities  Frequency Percent Valid Percent Cumulative Percent 

 

Valid 

Gomal University 200 25.3 25.3 25.3 

KKK University Karak 200 25.3 25.3 50.7 

KUST Kohat 200 25.4 25.3 76.0 

USTB Bannu 189 24.0 24.0 100.0 

Total 789 100.0 100.0  

Source: Directorate of academics in each university 

 

 

 

Figure 4: Showing University-Based Frequencies 

Source: Directorate of academics in each university 

Table 5 along with the figure, reflected university-based frequencies and percentages. The universities were attributed 

concerning Gomal University, Khushal Khan Khattak University Karak, Kohat University of Science & Technology Kohat, 

and the University of Science & Technology Bannu. In this regard, the respondents who participated in the present study, 

 Discipline Frequency Percent Valid Percent Cumulative Percent 

 

Valid 

Social Sciences 390 49.4 49.4 49.4 

Pure Sciences 399 50.6 50.6 98.7 

Total 789 100.0 100.0 100.0 
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Figure: Views of Learners Regarding Twitter’s Role in English Language 

Learning 
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including the 200 (25.3%), were from the Gomal University, 200 (25.3%) were from the KKK University Karak, 200 

(25.4%) were from the KUST Kohat, and 189 (24.0%) were from the USTB Bannu. The analysis revealed that the 

participants of KUST Kohat University were more than from the other universities in the current research study.  

Table 6: Views of Learners Regarding Twitter’s Role in English Language Learning 

Scale used Frequency Percent Valid Percent Cumulative Percent 

Nil --- --- ---- ---- 

Minimum --- --- --- --- 

Medium 113 14.3 14.3 14.3 

High Value 95 12.0 12.0 26.4 

Very High Value 581 73.6 73.6 100.0 

Total 789 100.0 100.0  

Source: Directorate of academics in each university 

Figure 5: Views of Learners Regarding Twitter’s Role in English Language Learning 

Source: Directorate of academics in each university 

Table 6 along with the figure, indicates that the views of university-level learners regarding Twitter in English language 

learning proficiency, i.e., Nil, and minimum are zero responses, medium 113, high value 95, and similarly, very high value is 

581. In addition, the number of high-value and very high-value respondents is compared to nil, minimum, and medium. Thus 

it showed that Twitter also plays an important role in English language learning proficiency at the university level in light of 

the views collected in this present study.  

Table 7: Ranking of Social Media Sources across Gender Groups 

Statement Gender N Mean Std. Deviation F Sig. 

Twitter Male Students 400 4.4950 .80722 64.024 .000 

Female Students 389 4.6941 .61885 

Source: Directorate of academics in each university 

Table 7 shows the ranking of various social media sources by indicating the views of English language learners regarding the 

use of Twitter for English language learning proficiency development at the university level. The mean score of male 

respondents is 4.4950, the standard deviation is .80722, and the mean score of female respondents is 4.6941, the standard 

deviation is .61885, F-value 64.024, and with sig. .000. Thus, it shows that, like the other social media sources which are 

mentioned in the said study, Twitter is also helpful in English language learning proficiency development at the university 

level and plays a pivotal role that may not be neglected.  

Table 8: Ranking of Social Media Sources across Discipline 

Statement Discipline N Mean Std. Deviation F Sig. 

Twitter Social Sciences 390 4.6462 .68994 14.434 .000 

Pure sciences 389 4.5296 .76474 

Source: Directorate of academics in each university 
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Table 8 reveals the ranking of various social media sources by indicating the views of English language learners regarding 

the use of Twitter for English language learning proficiency at the university level in which the Mean score of social sciences 

respondents is 4.6462, Standard Deviation is .68994, and Mean Score of pure sciences respondents is 4.5296, Standard 

Deviation is .76474, F-value 14.434, and P-value is .000. Thus, it shows that, like the other social media sources which are 

mentioned in the said study, Twitter is also helpful in English language learning proficiency development at the university 

level and plays a pivotal role that may not be neglected.  

Table 9: Ranking of Social Media Sources across Gender Groups (ANOVA) 

Statement Relationship Sum of Squares df Mean Square F Sig. 

 

Twitter 

Between Groups 7.817 1 7.817  

15.056 

 

.000 Within Groups 408.586 787 .519 

Total 416.403 788  

Source: Directorate of academics in each university 

Table 9 indicates the ranking of various social media sources by revealing the views of English language learners regarding 

the use of Twitter for English language learning proficiency at the university level in which the Sum of Squares Between 

groups 7.817 and within groups 408.586, df 1, 787, Mean Squares 7.817, and .519, F-value 15.056, and P-value is 000. Thus, 

it shows that, like the other social media sources which are mentioned in the said study, Twitter is also helpful in English 

language learning proficiency at the university level and plays a pivotal role that may not be neglected.  

Table 10: Ranking of Social Media Sources across Discipline (ANOVA) 

Statements  Relationship Sum of Squares df Mean Square F Sig. 

 

Twitter 

Between Groups 4.324 2 2.162  

4.124 

 

.017 Within Groups 412.079 786 .524 

Total 416.403 788  

Source: Directorate of academics in each university 

Table 10 shows the ranking of various social media sources by indicating the views of English language learners regarding 

the use of Twitter for English language learning proficiency at the university level. The Sum of Squares Between groups 

4.324 and within groups 412.079, df 2, 786, mean squares 2.162, and .524, F-value 4.124 and P-value is .017. Thus, it shows 

that, like the other social media sources which are mentioned in the said study, Twitter is also helpful in English language 

learning proficiency at the university level and plays a pivotal role that may not be neglected. 

DISCUSSION  

The current study results indicate that social media, especially "Twitter" plays an important role in the teaching-learning 

process. It is a fact that social media sources provide the opportunities of sharing thoughts and views, getting knowledge, 

presenting comments on various points which are shared by others on social media sources like Facebook. According to 

Carlson (2005), previous research studies revealed that students learn through social media sources because it is a new 

learning method. Jenkins (2006) explained that it is interested in learners and learners learning new things and improving 

their knowledge in a very easy, interesting manner; therefore, the educators should give preference to these new learning 

methods. O'Keeffe & Clarke-Pearson (2011) suggest that social media facilitates the English learners to discuss their 

homework outside the classroom with their class-fellows and teachers. If they feel any difficulty regarding their homework, 

they may easily get help from other class fellows and even teachers. Sturm et al. (2009) described that it’s due to the reason 

of Web 2.0 technologies that the second language learning or acquisition has been changed from cognitive orientation to 

social orientation. Block (2003) found that language learning is not limited to the classroom environment in this competitive 

age, but the learners may learn the second language even outside the classroom. Anonymous (2007) explained that Web 2.0 

is a platform is used as a term for the World Wide Web from a combination of websites. It is referred to as the second 

generation of internet-based services such as social networking, social networking sites, wikis, communication tools, and 

folksonomies that emphasize online collaboration and sharing among users.  

Solomon & Schrum (2007) described that Web 2.0 is basically a conceived term, and Tim O'Reilly first used it in 2004. The 

importance of social media sources in a very beautiful manner that these social media sources enhance the learning 

environment and play a dominant role in knowledge sharing and increase in knowledge. The other point is that it increases 

the interaction in the learning process.  

Shih & Yang (2008) described the role of social media in a very clear manner that social media application and use of 

technology allow the learners to interact with others like exchange of ideas and sharing of information to establish personal 

communication. The role of social media in communication and sharing of information may not be neglected. Harrison & 

Thomas (2009) mentioned the use of social networking is much more used abroad for language learning. Social Network 

sites are also more and more popular and cause users a sense of flow in some of the users. Egbert (2005) highlighted that 

second or foreign language teaching is both social and interactive. The speaking skills of a foreign language improve through 

social interaction and conversation of the target language while writing skills may be improved through a literature study of 
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previous studies and this practice is easy when language learners use social media for language learning because through 

social media sources like Facebook the English language learners may do the practice of all the four basic skills of language 

like listening, speaking, reading and writing. Harrison & Thomas (2009) cited that social media sources facilitate the English 

language learners to a greater extent in social interaction and social awareness about the world. The other important point is 

that the language learners may examine their level of learning through various social media sources. Blattner & Fiori (2009) 

revealed that many previous research studies highlighted that networked computer provides the best atmosphere for social 

interaction regarding language teaching. Social media sources like Facebook and other social media sources provide 

manyactivities to English language learners to interact with others systematically and adequately both synchronously and 

asynchronously, not only with non-native speakers of the English language both with native speakers of the English 

language.  

Vygotsky (1978) mentioned that language learning mostly depends on dialogue practice through social networking sites to 

do the practice of intercommunication with other members of social networking sites. Online sources like social media 

applications are a new way of learning in the English language learning process. Ryberg & Christiansen (2008) claimed that 

the other important aspect of language learning is that social media facilitates English learners to observe before 

understanding something new and get the experience of it. This process encourages the learners and facilitates them to get 

confidence and become active and important community members. The other important point is that this process stimulates 

the learners towards the learning process. Sykes et al. (2008) revealed that computer-mediated communication tools are 

helpful in the study of language learning and the practice of text-based chatting and multiple online gaming and mobile 

devices are also very helpful for them. Learners who use social media sources like Facebook are more talented in reading and 

writing skills of the English language because they do the practice reading and writing properly and use new words and 

vocabulary in writing skills.  

Guamán (2012) described that the next point is that when the English language learners post various things or writing 

something about their recognition, then all these personal comments and other things improve their language learning 

skills and competencies. Campbell (2003) presented three important types of blogs that play a pivotal role in the English 

language learning process. These three types of blogs are important in language learning classrooms and make the 

learning process effective. The first one is the tutor blog that is used for the practice of daily reading of verbal exchange. 

The second one is the learner's blog which is used for students writing skills development. In this type, the learners do 

the practice of writing their ideas and personal experiences, etc. the third one is a class blog, which is used for the whole 

class, and students do practice language learning is project-based language learning.  

CONCLUSION 

In light of the result of the study, it was concluded that Twitter plays a vital role in the development of English language 

learning proficiency development not only in social sciences but also in pure science, which has been revealed in light of 

the result of the said study. Thus has been investigated that the views of learners in both social sciences and natural 

sciences across gender groups that use Twitter play a positive role in English language learning proficiency 

development.  

RECOMMENDATIONS  

The present study's findings indicated the views of English language learners regarding the positive role of Twitter in 

English language learning proficiency development at the university level. Therefore, it may be recommended that 

twitter should be introduced as a learning tool which may be used for English language learning purpose.  

The findings of the study also highlighted that Twitter use is quite helpful in English language learning proficiency 

development because it is free from time and place, but at every place, the learners may use youtube to chat with other 

friends, class fellows, and even with teachers to get help from them and improve language learning skills.  

LIMITATION AND STUDY FORWARD  

The present study was conducted in a descriptive survey type. The researcher has included only public sector universities 

of southern districts in Khyber Pakhtunkhwa; that is why it may be helpful if the same study is conducted in private 

sector universities as well. The second point is that if the same study may be conducted in the experimental model, it will 

further highlight the role of Twitter in English language skills development. 
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